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Learning to speak

‘insurance-

By WILLIAM ROMANIELLO

It was no surprise when repre-
sentatives of the insurance industry
scrambled in response to Attorney
General Richard Blumenthal’s scath-
ing critique on the widespread prob-
lem of insurer’s deceptive practices.

Mr. Blumenthal recently request-
ed a federal investigation of insurers’
ongoing illegal practices. He empha-
sized his long-held concerns that
consumer rights were being tram-
pled, and that Connecticut’s motor-
ing public was in jeopardy as a result
of the insurance industry’s efforts
to pad its pockets. The Property
Casualty Insurers Association of

America (PCI) swiftly replied. positions and our power,” they brag. ;
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PCIs regional manager Paul
Magaril said that the “allegations”
by Mr. Blumenthal were “ginned up
by a special interest group using the
Attomney General to line their own
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ese’

pockets at the expense of hard-work-
ing consumers secking to get their
vehicles repaired after an accident.”
Let’s start by identifying the orga-
nization represented by Mr. Magaril.
What do PCT's leadership and mis-
sion truly stand for? Their tag line
is, “Shaping the Future of American
Insurance.” Translation: There are
many benefits to being a member
of PCI as it, not the consumer,
directs the industry. “We shape pub-
lic policy,” they say. Translation: We
make the rules. “When we speak
in Washington or in the States,
legislators and regulators value our

It’s easy to understand “insurance-
ese” with a little practice. Anyone
can do the at-home language semi-
nar by clicking on the PCT Web site.
Taking a minute to navigate this
site will lead to better understand-
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ing — especially of how politically
connected their leadership really is.
If this Web site information is for
public viewing, one might ask what
goes on in secret where the real
decisions are made.

PCI’s statement that Mr.
Blumenthal’s stance was “ginned
up by a special interest group” is
an example of perfect irony. It is
ironic that the largest insurance spe-
cial interest group is attempting to
influence tyhje public opinion of
Connecticut’s attorney general.

Our attorney general has first-
hand knowledge of ongoing coer-
cive and deceptive practices used by
insurers. Mr. Blumenthal has heard
testimony by employees of insurance
companies that they were rewarded
for “steering” their customers to the
insurers’ preferred shops, and that
they were penalized if they didn'.
Mr. Blumenthal understands that
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